


THIS IS OUR STORY

We are a full-service, creative agency founded in
2015 in Tanzania.

From our beginnings to date, our efforts have
always been fueled by three main passions: To
tell good stories, to get them to the right
people, and to transform people's lives.

We believe in the transformative power of
stories and we seek to enlighten, entertain and
inspire. Our stories challenges assumptions,
raise awareness, re-orient people's perspectives
and focus energies towards transformation.
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OUR
MISSION

“To contribute towards individual and
community transformation —one content,
one story, one impact at a time."



WHAT WE DO

CREATE

We design and produce
campaigns and content
aimed at raising awareness
about current societal issues
and exploring the frontiers
we need to address




OUR PARTNERS

We team up and collaborate with organizations and Individuals
who shares the same values and works towards transformation.
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19 :: CREATE

We design and produce campaigns and content aimed
at raising awareness about current societal issues and
exploring the frontiers we need to address



Our Capabilities

At Studio 19, we have a knack for picking a fascinating subject matter
and bringing the best out of it, stirring emotions, and ensuring your event
is delivered in the most effective way possible that will inspire action.

Campaign Designs

Awareness Campaigns
Marketing Campaigns

Social Media Strategy
Content Strategy

Campaign strategy & Ideation
Campaign messaging
Positioning

Content Strategy

Content Creation

Documentaries
Short-films

Commercial and TV Ads
Explainer Videos
Scripted Work
Photography

Live Production

Events Services

Conference branding (Design and Setup)
Venue coordination and onsite management
Audiovisual

Transport Coordination

Presentation Coordination

Registration

Communication

Managing all logistics and vendor payments



COMMUNICATION
CAMPAIGNS



IBUA “Youth Financial Inclusion’ campaign

The focus of this campaign is on both girls and boys of 16 to 24 years of age. Aimed at

« Assisting the Government and Financial Service Providers to think of this age group
as a potential market for various financial services.

- Start a dialogue about what this age group is facing in terms of financial inclusion and
what their actual needs are.

Our goal was to make the campaign interesting to youth so that they will want to be part of it,
search for it in the various media that it will be aired on, and be impacted by the campaign.

Services Impact

Drama (Video & Radio) Reached 7.7M

Story Kijiweni




MOHCDEC & GIRL EFFECT: UJANJA
KUCHANJA

Awareness campaign aimed at empowering audiences to take up the vaccine; COVID-19 vacations as being a critical way to
Protect yourself from getting sick and Protect your loved ones.
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Type: Communication Campaign
Client: FSDT

Contact Person: Victor Kyando
Email Address: victorefsdt.or.tz

MACHINGA CAMPAIGN

WATCH
SAMPLE HERE

Machinga campaign was about amplifying the conversation around
machinga, their pain points, showcasing how important they are to
the overall economy and raising public interest. The campaign was
also to ensure that the Agenda and how well to best serve the
machinga was included in the budget reading of 2022 /2023.

OUR ROLE

We worked to amplify the
conversation around machinga.
Highlight their pain points to the
general public.

These communications were done
through static posters, comic strips,
videos, gifs and story kijiweni on
social media while interacting and
monitoring feedback.

TOOLS

Story Kijiweni
Comic Strips with Masoud Kipanya

IMPACT

Increased awareness about who
the machinga are and how best to
serve them.

Education on how to deal with
challenges

Spark constructive dialogue
around the content

Lead to follower growth on social
media accounts and increased
engagement


mailto:victor@fsdt.or.tz
mailto:victor@fsdt.or.tz
https://photos.app.goo.gl/26uuSzmKTMviG3UB6
https://photos.app.goo.gl/26uuSzmKTMviG3UB6

UNICEF Covid Prevention Communication

The objective of the project was to produce engaging and
informative multimedia content, including PSAs, videos, photos, and
advocacy materials, to promote COVID-19 vaccine awareness, dispel
misinformation, and encourage vaccine uptake among diverse
audiences, particularly in vulnerable and underserved communities, in
alignment with UNICEF's global health and communication efforts.

OUR ROLE

Concept Development: Collaborated with UNICEF to conceptualize and
develop the content strategy for the campaign.

Production: Managed the filming, editing, and post-production of PSAs and
videos.

Photography: Captured high-quality images for print and digital media.
Multimedia Content Creation: Produced infographics, animations, and other
multimedia elements for diverse platforms.

Localization: Tailored the content to fit the Tanzanian context, ensuring
cultural relevance and addressing local concerns.

Post-Production and Delivery: Delivered polished, professional content
aligned with UNICEF's standards for broadcast and online use.

PRODUCED
SAMPLES
e PSA’s
e Influencer Videos https://vimeo.com/629177637/5644160016
* Infographics https://vimeo.com/689750171/523f4d5126

Event Coverages


https://vimeo.com/629177637/5644160016
https://vimeo.com/689750171/523f4d5126

Zero-Waste Campaign

The campaign was on climate-smart infrastructure, innovation, and education —
featuring panel sessions, masterclasses, and exhibitions related to resilient
urbanisation in Tanzania. For URTZ 2019, 250+ gathered at the National Museum
and House of Culture in Dar es Salaam to exchange knowledge and participate in a
dialogue on sustainable, climate-smart solutions for improved resilience in Tanzania

Our goal was to promote changes that can be made at the community, producer, and
government levels to transform our resource lifecycles for improved resilience

Services

Communication campaign

Creation of an interactive exhibition space
Audiovisual support

Conference Branding (Design and Setup)

Venue Coordination and onsite
management




UNICEF: BINTI CAMPAIGN

Amplify the voices of Tanzania’s most prominent activists and leaders
KA’ MA’ shining a light on the journey to end child marriage, and why the future
N"\IGEOLWA' for girls can be bright in Tanzania.
N'L—VYOKUWA Girls are the future of the nation and the pervasive malpractice of early
Bl l marriages will diminish their positive contributions to society.
Thus, this campaign aims at eliminating child marriages and pushing for
| e ._ DOG‘O girls' to reach new heights.
"\ N ¢ v r b Nisingeweza
' > 45 kutumia sauti
‘ ‘ OUR ROLE IMPACT
NING%OLM 7™, « We worked to amplify the e Increased awareness about
NILVWWOKUWA & conversation around child marriages the dangers of child
T J - in Tanzania and how it affects the marriages.
|N y growth, development and future of * Increased push on
DOGO / young girls. eradicating child marriages
Micinnadimiza ndnta « This was done through reels and in Tanzania.
posters which were posted on social * Sparked constructive
Client: Unicef Tanzania WATCH media while interacting and dialogue around child
Type: Communication Campaign monitoring feedback marriages and how it

SAMPLE HERE . affects young girls' futures.


https://vimeo.com/732935033
https://vimeo.com/732935033

UN WOMEN 16 DAYS OF
ACTIVISM

. L “_lll.
UNITED @
NATIONS o .
TANZANTA W

Our team worked closely with the client to create a dynamic and detailed
social media content calendar for the 16 days of activism to help Un women
achieve the objectives of raising awareness, mobilizing support to the end of
violence against women and girls, and having it recognized as a human rights
violation that has an impact on society as a whole.

More
than1/2 "

~of /7 and

girls intentionally
are killed
by an intimate wa aina yoyote.
partner or Meena Ally (Media Personality)
family member

By creating rich multimedia content, unique hashtag campaigns, strategic
keyword use, sharing and retweeting pertinent news, interacting with and
monitoring feedback, and utilizing influencers who will make VAWG a public
agenda and increase the reach among the target audience,

#16Days #KwaSauti OUR ROLE IMPACT
« We worked to amplify the e Increased awareness about
conversation surrounding violence the violence that is still
WANAWAKE INAMUDA = - towards women and girls. While happening towards women
NAWATOTO @ "% NA KIMYRA 2 highlighting the effects of it, ways to and girls in Tanzania
o ol f\\\i < prevent it and how to get help to the » Education on how to get
usa!amawaa" ﬁq\ Wy . \ genera| pUth. he|p for victims
o These communications were done on o Sparkdconstructive diqloglgue
icati ; i ‘ ‘ VAWG in genera
Type: Communication Campaign social media through static posters, aroun g
Client: UN WOMEN WATCH videos, gifs and influencer ° Lea.d to fol!ower growth on
Contact Person:UN Women Procurement SAMPLE HERE engagement while interacting and social media accounts and
Tanzania monitoring feedback. increased engagement

Email Address:unwomen.org


mailto:victor@fsdt.or.tz
mailto:victor@fsdt.or.tz
https://drive.google.com/drive/folders/1jzyCrLLymkqK8wVRWLondqvAaid6SxVm?usp=sharing
https://drive.google.com/drive/folders/1jzyCrLLymkqK8wVRWLondqvAaid6SxVm?usp=sharing

CONTENT
CREATION
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Mamboleo:: Education

A short film on education, aimed at youth and young adults
who are in the verge of finding their footing in the world,

Challenges some of their assumptions and provides a
platform for discussion and thought provoking
conversations around Education

Mambo Leo

A short film on education, aimed at youth and young adults
who are in the verge of finding their footing in the world,
Challenges some of their assumptions and provides a
platform for discussion and thought provoking
conversations.



“Powering Life Project” - KISAMBI & MBALA
village with Gou’

Studiol9 produced a documentary
for Goui's second Powering Life
project in Kisambi and Mbala
village. The documentary

showcased t
electrical so
the villages.

ne installation of
ar systems to homes in

Powering Life is a

project that aims to give electricity
to villages around Tanzania that are
considered off the grid.

WATCH
SAMPLE HERE


https://www.youtube.com/watch?v=yj7eMj_05Zg
https://www.youtube.com/watch?v=yj7eMj_05Zg

HER LAND RIGHTS

-When Asiah's husband died, their youngest child was
just a newborn. He left her with their house and
farmland in Mlanda village. However, she did not
have a title deed for the property, putting her in a
difficult position. USAID conducted a proper land
survey of Mlanda using a technology called Mobile
Applications to Secure Tenure. The mobile
application empowers community members to map
and document their own land and resources.

Our goal was to capture how the mobile application
works, as well as showcasing the impact it has on
changing lives of villagers - especially women and
youth by collecting data that can be used to show
land boundaries and rights.

OUR ROLE

« Videography
« Photography

WATCH
SAMPLE HERE


https://player.vimeo.com/video/326565759
https://player.vimeo.com/video/326565759

A PATH TO HIGHER EDUCATION AND
EMPLOYMENT FOR REFUGEES

CLIENT: TED

Studio 19 worked with TED to producer Powerful
testimonies from Refugees living in refugee camps in
Rwanda and Kenya, backed with powertful b-rolls we
were able to showcase how the Global Education
Movement (GEM) initiative is helping refugees living
in these camps get bachelor Degrees and create
pathways towards employment. A path to higher
education and employment for refugees video.

OUR ROLE

. Videography
« Photography

WATCH
SAMPLE HERE


https://www.ted.com/talks/chrystina_russell_a_path_to_higher_education_and_employment_for_refugees
https://www.ted.com/talks/chrystina_russell_a_path_to_higher_education_and_employment_for_refugees
https://www.ted.com/talks/chrystina_russell_a_path_to_higher_education_and_employment_for_refugees

UN WOMEN EASTERN & SOUTHERN
AFRICA REGIONAL OFFICE

Documented (documentary, photography, and
written pub|ication) the |<ey results, lessons, and
impact ofphase 1 of Women Count in Tanzania
and Uganda; The videos and photography
tfocused on the three outcome areas of the
Women Count programme and highlighted
Women Count’s COVID-19 approach, the gaps
that were there during the implementation
period, and the vision and plans for Phase 2 of
the programme.

-------------------------------------------------------------------

Tanzania —IigMgm
Uganda Highlights
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Sadananda Mitra

Programme Specialist, Gender Statistics,
UN Women



https://vimeo.com/user/151951988/folder/5784690
https://vimeo.com/user/151951988/folder/5784710

Plan International - Child labour

Showcasing the work that Plan International has done in raising awareness on child labor,
its causes, and its effects on the individual child and community. This documentary
showcases the successes and lessons learned of the anti-child labor program in Mwanza.

C H | I. D I. A B U R [I:h[llth#lNNzllAlysmrl] AFFECT

AN ESTIMATED 4.2 MILLION CHILDREN AGED 5-17 YEARS.



https://vimeo.com/774978920/4c00e15f75?share=copy
https://vimeo.com/774978920/4c00e15f75?share=copy

FSDT KILOMBERO - SUGAR
CANE FARMERS VIDEO

The documentary, created by Studio 19 in
collaboration with FSDT, showcases the
empowerment of sugarcane farmers in
Kilombero through financial and investment
education.

The film highlights how FSDT's initiatives have
helped farmers gain essential knowledge on
managing finances and making informed
Investment decisions.

This has improved their economic resilience and
financial inclusion, ultimately contributing to

the sustainability and growth of the farming
communities in Kilombero.

WATCH
SAMPLE HERE



https://vimeo.com/743331997
https://vimeo.com/743331997

EVENTS
EXPERIENCES
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FOSS4G - Annual
International Gathering
2018

A one-week international conference (27 August to 2 September
2018) held at Julius Nyerere International Conference Centre
(INICC), Dar es Salaam. The conference brought together over
1,00 programmers, thinkers, designers, and practitioners from
around the world to promote and discuss Free and Open Sources.

Type: Physical Event

Client: OSGEO
Contact Person: Mark lliffe
Email Address: markiliffeegmail.com

Our Role Impact
« Communication and registration « A well organized event physical
of the 1000+ attendees, event with more than 1,000
« Design and branding for the Participants
event « 54 Sessions conducted
« Management of « 141,503 Social Media Impression

accommodations and
transportation for all attendees
. Event Documentation
. Organized two gala nights and
entertainment during the gala
Excursions organization




TED Global 2017

TED Global 2017 was a gathering of visionaries, innovators,
and thought leaders from around the globe, united by the
theme of "Builders. Truth-Tellers. Catalysts." Held in Arushq,
Tanzania, this conference showcased the power of ideas to
drive positive Change in the world. From groundbreaking
technological advancements to poignant social initiatives,
speakers captivated audiences with their insights and stories.

Type: Physical Event
Location: Arusha Tanzania
Client: TED Global

Event Site

TEDGlobal 2017: August 27-30, Arusha, Tanzania.

At TEDGlobal 2017 (ten years after the last TEDGlobal in Arusha), we'll
gather attendees from across the continent and around the world to
explore ideas that may propel the next leap — in business, politics and...

OUR ROLE

Provided stage management support at the main stage at the
Conference in Arusha, including support to all the side events
happening at the ocnference, also providing stage equipments
including backline for all performances.

TEDGLOBAL2017




FEMA CLUBS 20 ANNIVERSARY

For 20 years, Fema clubs have provided a setting that has enabled
adolescents, young men, and women to interact in controlled, safe
environments. Critical health needs are addressed, networks are
strengthened, critical thinking, leadership, and self-esteem are
practiced, and all of these are supervised by dedicated, professiona
teacher-mentors.

On 16th November 2022 Femina Hip celebrated the 20th year
anniversary with coworkers, partners from the Tanzanian government,
Embassies and UN Organizations, local nongovernmental organizations
(NGOs), donors, and community members. The event was all about
celebrating all the the work done and have it be a celebration of
enduring partnerships that have been crucial to Fema clubs' success.

Type: Physical Event
Client: Femina Hip

OUR ROLE

IMPACT
e Overall Event Manggement A well organized Physical
e Event Communication before and Event

during the event to raise awareness . 141453 Social Media
about the event

| .
 Production of documentary that Mpression
highlights the work that Femina Hip
has put in the past 20 years WATCH

SAMPLE HERE



https://drive.google.com/drive/folders/19R-QVnXHvIc6EVXwnu_2ANSjYnflvR3Y?usp=sharing
https://drive.google.com/drive/folders/19R-QVnXHvIc6EVXwnu_2ANSjYnflvR3Y?usp=sharing

CHINA TRADE WEEK TANZANIA 2022

19 Events was tasked with the event Management and preparation and
implementation of the media and communication plan for before and
during the event of Trade Week - Tanzania event that took place
between the 26th-28th of September, 2022 at the Aga Khan Diamond
Jubilee Hall in Dar es Salaam. Whereby the Guest of Honour was Hon.
Exaud Kigahe, Deputy Minister of the Ministry of Investment, Industry and
Trade.

Raise awareness on the 1st CTW Tanzania hybrid event, successfully
conduct 500 B2B matchmaking meetings, successfully sign more than

100 deals and raise awareness of the upcoming bigger exhibition in
2023.

Type: Hybrid Event

Client: MIE
OUR ROLE
IMPACT
» Overall Event Management A well organized hybrid event
« Coordination of brand design, with more than 400
captioning and copywriting. Participants
 Coordinating communication efforts « 259K+ Newspaper reach | _

, ) . . R A TR R
before the events to raise awareness 141,453 .SOC'Ql Media N 2209221 w%’?ﬁ[’{ww %%?E%:E:%
of the Launch and support Invitaton Impression B " | Y if w ‘ =
efforts to get more people following T8
the Lauch and attend the virtual WATCH

event. SAMPLE HERE

« Media engagement and monitoring



https://drive.google.com/file/d/1kUQs4bYMNugFOgcguOzHhHi2-DIelNQg/view?usp=sharing
https://drive.google.com/file/d/1kUQs4bYMNugFOgcguOzHhHi2-DIelNQg/view?usp=sharing

LAKE VICTORIA CHALLENGE
TRIAL AND SYMPOSIUM -
MWANZA TANZANIA

19 Events assisted UN Women Tanzania together with the Ministry of
Health, Community Development, Gender, Elderly and Children
(MoHCGEC) to execute activities in Dodoma and Simiyu that brought
together women entrepreneurs from regions such as Geita, Tabora,
Shinyanga, Morogoro, Kagera, Arusha and Mwanza, to show how they
are contributing to the development in Tanzania, their communities and
families. The intergenerational focus was to celebrate gains made since
1995 and to discuss how to collectively strengthen actions to close
existing gaps for the realization of the 2030 Agenda in Tanzania.

Client: World Bank Country Office,
Tanzania

Venue:Malaika Beach Resort,
Mwanza, Tanzania

OUR ROLE WATCH
« Event branding, SAMPLE HERE

« coordinating daily logistics of
transporting drone teams and their
equipment between Mwanza and
Juma island which is 20km away

o Demonstrations at the venue, live
streaming all proceeding to YouTube,
venue coordination and onsite = |
management, attendee registration / " VLK o,
and communication, and vendor ' 1 |
management.

~m B


https://photos.google.com/u/0/share/AF1QipP8olXut9wuS915Se-3CMpjdwOhxI1NuipMD0cSpSb3oTOt2WdwTHJBquyxkZ3M3Q?key=Q3lHa2lhSm5Ld3pJbkQ3SVRYM3Y1eVhKanRJUnRn
https://photos.google.com/u/0/share/AF1QipP8olXut9wuS915Se-3CMpjdwOhxI1NuipMD0cSpSb3oTOt2WdwTHJBquyxkZ3M3Q?key=Q3lHa2lhSm5Ld3pJbkQ3SVRYM3Y1eVhKanRJUnRn

Urban Resilience Programme -
World Bank Tanzania

The conference was on climate-smart infrastructure, innovation,
and education - featuring panel sessions, masterclasses, and
exhibitions related to resilient urbanization in Tanzania.
Participants gathered to exchange knowledge and participate in
a dialogue on sustainable, climate-smart solutions for improved
resilience in Tanzania.

Type: Physical event Conference on zero-waste-
National Museum and House of Culture

Client: World Bank

Our Role Impact
« Communication and registration « A well organized event physical
of the 1000+ attendees, event with over 200+ attendees
« Design and branding for the
event

« Management of
accommodations and
transportation for all attendees

. Event Documentation

. Organized two gala nights and

entertainment during the gala

Excursions organization




25 Wiki Indaba
Africa conference

Together with the Wikimedia User Group of Uganda from the 5th -
7th November 2021, we organized the first ever virtual wiki Indaba
conference. Wiki Indaba 2021 was the biggest wikimedia event
Africa, that attracted more than 400 participants from all over

Africa and Abroad.

Type: Virtual Event

Client: WikiMedia Uganda User Group
Contact Person: Erina Mutua

Email Address: erinamukutaegmail.com

OUR ROLE

« Communication and registration of
the 400+ attendees,

e Design and branding, Communication
and

e engagement strategy

» Technical Setup of the Virtual
Platform

« Event Documentation for the event's
multiple sessions together with a
welcome video and a farewell video)

|, CHEET o — — T T L T T A SRR TN s il e

- INDABA .2

WIKIMEDIA
UOAMDA

WATCH
SAMPLE HERE
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« A well organized event

virtual event with more
than 400 Participants
e 54 Sessions conducted

e 141,503 Social Media
Impression
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Maryana Iskander



https://www.youtube.com/watch?v=b_IyGnk9A_A
https://www.youtube.com/watch?v=b_IyGnk9A_A

19 :: EMPOWER

We empower individuals and organizations to utilize
storytelling for impact by providing them with tools and
skills to contribute towards transformation



What we offer

At Studio 19, we empower individuals and organizations to harness the transformative power of
storytelling. By equipping them with essential tools and skills, we enable them to drive meaningful
change and contribute to societal transformation.

Skills Trainings - 19 Academy Equipment & Studio Rental - 19 Rentals

« Storytelling Workshops « Provision of high-quality
« Hands-on training for impactful cameras, audio equipment, and

content creation across diverse editing tools.

media. o Affordable access to production
« Content Strategy resources to overcome financial
« Capacity-building sessions on barriers.

using storytelling o Affordable access to Studio

spaces

« Affordable access to Sets

Networking & Marketplaces

« Opportunities to showcase
creative works at events,
exhibitions, and online spaces.

« Access to platforms for
distributing impactful stories to
target audiences

« Connections to industry leaders,
funding partners, and
collaborators.



1I9RENTAL

19rental is an equipment rental platform, aimed at improve accessibility of
tools to story tellers.

The aim is to offer affordable, quality and professional equipments, by
democratizing access to professional storytelling tools, we not only supports
the practical needs of content creators but also contributes to a more
vibrant and diverse storytelling landscape. This approach encourages
innovation and creativity, allowing a wider range of voices to be heard
and stories to be told.

We offer wide range of equipments suitable for ditferent aspects of
storytelling, such as filmmaking, photography, and audio recording from
cameras, lenses, lighting equipment, audio recorders, microphones, and
more.
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MJASIRI

The Mjasiri Platform is a dedicated platform for impact
storytellers, where individuals and organizations come
together to share narratives that drive positive change.

Our primary focus is to provide a hub for storytellers to not only connect
with a like-minded community but also amplify their efforts on a global
scale.

We foster collaboration, enabling users to work together on projects that
have the potential to create significant impact. Moreover, we emphasize
the importance of measuring the real-world impact of these stories,
ensuring that they effectively contribute towards positive societal change.

Our ultimate goal is to empower impact storytellers, equipping them
with the tools and support needed to amplify their efforts on a global
scale.

Through the Mjasiri Platform, we aim to be a driving force behind the
positive change these stories inspire, connecting people and ideas that
can shape a better future for all.
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Tanzania Film
Festivals & Awards

From 2025: We have teamed up with the Tanzania Film
Board in Organizing the Tanzania Film Festivals & Awards

DESIGN
LIPF 2022

The Tanzania Film Festivals and Awards (TAFFA) is an annual event co-
organized by the Tanzania Film Board and Studio 19. TAFFA is dedicated
to celebrating and promoting the Tanzanian film industry while positioning
it on the global stage.

TAFFA serves as a p|atform to high|ight the creativity, innovation, and
talent within the industry, aiming to inspire and empower filmmakers across

Tanzania and beyond.

TAFFA features Public Showcases & Exhibitions, Skills Development through
Trainings and Workshops, Innovative Pitch and Showcase Platforms,
Networking Opportunities, and Recognition through Awards.

Tanzania Film Festival Pitch



https://drive.google.com/file/d/1HFnA6olzdW7S3s6AzqNxAlU5s2nd-0NU/view?usp=drive_link

LETS
oo] |, |Jeq)

We believe in working together and would love to
hear from you.

PHONE NUMBER EMAIL ADDRESS WEBSITE
(255) 766 493 339 service@studiol9.co.tz www.studiol9.co.tz



“TELLING
AFRICAS STORIES”




